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160,000+

ASCE Members
IN 177 COUNTRIES

ASCE

LEADING THE INDUSTRY SINCE 1852

The American Society Of Civil Engineers (ASCE) stands at the forefront of a profession that plans,
designs, constructs, and operates society's economic and social engine—the built environment—
while protecting and restoring the natural environment.

ASCE is a leading provider of technical and professional conferences and continuing education,
the world's largest publisher of civil engineering content, and an authoritative source of codes and
standards that protect the public.

ASCE offers you many opportunities to be associated with this well-respected, powerful brand.
Only ASCE can design a cross-platform advertising program that gives you exclusive access to the
world’s leading civil engineers—ASCE members.

ASCE DIGITAL

CIVIL ENGINEERING

GEOSTRATA

ASCE’S CAREER
CONNECTIONS

ASCE's digital presence
offers unprecedented
opportunities to build
your brand, promote
your services, and sell
your products 24 hours
a day. Make a direct
connection to civil
engineers worldwide
with exposure on ASCE's
brand new website

or reach its members
through its targeted
e-newsletters.

As the award-winning,
flagship, bimonthly print
and digital magazine of
the American Society

of Civil Engineers, Civil
Engineering appeals

to a broad range of
readers who represent
the full spectrum of civil
engineering disciplines.

As the official bimonthly
print and digital
magazine of ASCE's
Geo-Institute,
GEOSTRATA offers you
the opportunity to

target your marketing
message directly to the
geotechnical engineering
community.

Check out the new ASCE
Career Connections

and find your ideal
candidate today. Connect
with highly specialized
candidates, maximize
your applications and
your budget with support
from our expert sales

and employer success
team, extend your reach
to specialist engineers
who may not be actively
jobseeking, and more.
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4 ADVERTORIAL

LOGO

Headline Goes Here

ximillaciis maximax imoluptat ex et officit vendem reritatem
dolorem poresti corpore nesciis remollam natur as eos res

debis ad quunti odi ommo quid quatem fugit minvelliae.

Nam, samus alitaque velitat emporecus nihiliquam fugitasit laciatio.
Ducitaqui ad quaectaepe prerspid utem nemodit denis disi nonsendae

arum invellor ressimus ipsa aut rerio tecuptas

Qui inctios verrum, ium et omnit vendi quas dignis nos luptatem esti bea volut aut accupta ssitem quiaecusciis ven-
dolenis ent lam inctaecus comnimint omnis ipicips aeperum  delit fugit, verupta nem harum voluptatium hit esequia aute
facerum eniet volore, si alibus minihicit laborest, volup- dolo et latum ut ent liquo quo corios sequatur, nat.

tis expedit, sanimodi ipiderum liti tem escipient ut haria

nobitae exera verferum si cum qui omnitaecto voluptae Int, cum rem que con eicilia doluptatur modis est erio od
latesci liquam antincto experum imus escia simet volorem quos etur? Quia cuptiis ad et laudae si utatis quibus, sinciatia

SHARE YOUR MESSAGE WITH C/VIL ENGINEERING READERS

Civil Engineering is offering a new opportunity for you to reach its readership: advertorials. This two-page
space in the magazine will have a unique look and feel, differentiating it from other ads and content. An
advertorial is a chance for you to highlight an innovative project or product, digging into the details in a
more thoughtful way. This exclusive opportunity is available to one advertiser per issue. Let that be you!

Ask your sales representative about a one-page option.

Lorehenimusa aut inciamus doluptiis doluptat voluptur? quas conet occum nonsent iossimus sed que consendia

Quia inciur seditae volumqu iandit lam quam anturerum dendias eaquatur, alique prestibust omnisto rrovit volo el

senis minvel ius, sunt enis et la nest labor sint et excepeles ma soluptae iduntib usdaece stiiscientis ut hit eaturempores

nonsectat. idipiendi sectatur? Qui doloriatem nis sequo intur aceribus et
quateturit volut quiani dustium hilis nonsequi volut faccupt

Volut in perem faceati oressum inctorp osamus mod ever- aerios a nulloresed maio. Et faccatem. Itaeceatur, quidest

und enimus nit ressinv enihili ciureriassum cusdae explabo istios doloriosse et odit reseque si net et ilibusa ndemquam

rehendamus si cum res es rerum rero etum iunt etur accupiti  dolorisquam nosam inci omnihil laborib uscipietur simo

aut laborerum aboressum im asperna tiasitat laccusti demo- ommolup tatissus re. CE

CIVIL ENGINEERING
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SPONSORED EMAILS

o Exclusively promote
your brand, products, and/
or services to an engaged
audience

» 1 opportunity available per
month

e For pricing and more
information, please contact
(703) 295-6439 or
sales@asce.org

92,838 average

recipients

16% unigue open rate

Brought to you by the

SOUCE

ASCE'S NEWS AND INFORMATION HUB

2 =) PURDUE  caectssgnur

UNIVERSITY

RANKED #
IN BEST ONLINE

MASTER'S IN CIVIL ENGINEERING

U.S. NEWS AND WORLD REPORT, 2024

Purdue's Top Ranked Online Master's in Civil Engineering

Purdue University's Online Master's of Civil Engineering program has been
ranked the #2 best online master’s in civil engineenng by U.S. News & World
Report, 2024. This prestigious recognition reflects our unwavering commitment
to excellence, innovation and the success of our students.

Our program is more than just a degree; it's a gateway to advancing your
career and making significant contributions to the field of civil engineering.
Taught by internationally world class faculty from Purdue’s flagship campus, this
program helps working professionals advance in their careers and distinguish
themselves in a competitive industry.

Take your next giant leap with Purdue’s online master’s in civil engineering.

Learn more

ASCE MEDIA KIT 2025 | 4
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SOUCe

ASCE’S NEWS AND INFORMATION HUB

A DIGITAL NEWS SOURCE
EXCLUSIVELY FOR CIVIL ENGINEERS

Valuable advertising space is available
in ASCE's newsletters; very few
exclusive spots are available in each
one.

Brought to you by ASCE’s award-
winning editorial team, the Civil
Engineering Source is a one-stop
destination bringing together industry
news, career and management
articles, Society news, job postings,
and practitioner-focused technical
updates, as well as exclusive online
features from Civil Engineering
magazine.

Subscribers have the option

of receiving the Al-driven Civil
Engineering Source newsletter

five days a week or a once-weekly
summary of the top stories on Fridays.

Content is customized to subscribers’
interests as the Al-engine learns their
preferences.

BANNER ADS

Banner1 - $1,950
Banner 2 - $1,500
Banner 3 - $800
Banner 4 - $700

NOTE: Source banners are sold in
week-long placements (5 consecu-
tive days, M-F)

FILE FORMAT: jpeg, png, gif
SIZE: 550 x 150 pixels
MAXIMUM FILE SIZE: 200K

127,000+ daily
143,000+ weekly

35% unigue daily open rate

SOUCE

ASCE’'S NEWS AND INFORMATION HUB
Tuesday, August 15, 2023

Be proactive to best position
yourself to reach your civil
engineering leadership goals
CIVIL ENGINEERING SOURCE

Matthew Low, chief operating officer of a
planning and engineering firm, grew into
leadership, discovering his interests and
honing his skill set. Hear his advice in a new
"ASCE Plot Points" podcast episode.

Read More

Federal infrastructure investments buoy
engineering and construction firms

SMART CITIES DIVE

IMore than 36,000 transportation improvement projects have

advanced due to the 2021 bipartisan infrastructure law, says the chair
of the American Road and Transportation Builders Association.

Read More

ASCE SPONSORED WEBINAR
pe;_n;)é D tespoms ictes

Municipal Adoption of HDPE

Sept. 19, 2023, at 2 p.m. EDT www pepipe.org

REGISTER NOW

Best cities to put your civil engineering skills to ASCE
use? Numbers tell a compelling story BEST PLACES
CIVIL ENGINEERING SOURCE

After four years of assessing data, a clear top five cities have
emerged from ASCE's Best Places for Civil Engineers. And there are
plenty of movers and shakers on this year's list

Read More

Amazon dinged for coming up short on carbon-
emission actions
TRANSPORT TOPICS

Four years into a plan to eliminate its carbon emissions, Amazon has
lost a key endorsement from the world's leading watchdog of
corporate climate goals.

Read More

Storm causes railway bridge collapses in Norway
THE GUARDIAN

The state-owned rail infrastructure company Bane Nor said it was
investigating the extent of the damage to the 172.5-meter-long steel
bridge that was built in 1957

Read More



SPONSOR CONTENT & INDUSTRY NEWS

Do you offer a top tier service or cutting-edge product? Has your team recently
completed a groundbreaking project? Interested in sharing your personnel moves,
mergers, acquisitions, or other industry news with civil engineers from around the

globe? Tell your story to a highly curated audience of civil engineering professionals.

SPONSOR CONTENT

ASCE secesees - * Your content will appear within our daily
F) and prominently featured on the Source

website for 2 weeks per placement
¢ |n addition to the 200-600 word article,
yOou can provide images, videos, and more
* Only 2 sponsor content opportunities per
O PLE sysems month
» Design, copywriting, and/or layout services
available as needed

How would you create a portable
NDE device?

For pricing and more information, please
contact (703) 295-6439 or sales@asce.org

86% of civil Engineering readers
find sponsored content effective
as compared to other forms of
advertising*

* Source: Harvey Research Organization, 2018 Reader Studies.

in the field are needed.

st mosons o e SPONSORED CONTENT SPECS:

IMAGES: 5:4 aspect ratio; minimum 72 ppi
HEADLINE: 10 words or less
hero* TEASER EXCERPT: 200 characters or less

want to miss this unique opp

You can learn more and sign up to participate by visiting the challenge page here.

INTERESTED IN SHARING YOUR PERSONNEL MOVES, MERGERS, ACQUISITIONS, OR OTHER INDUSTRY
NEWS WITH CIVIL ENGINEERS FROM AROUND THE GLOBE?

INDUSTRY NEWS

The cost for a two-week
placement on
www.asce.org/source is $400 , o - ,
for ASCE members or $SOO for l;;ic-i;:‘;g FLAC2D Version 9 Revolutionizing Civil Engineering
n O n m e m be rS Itasca, publishers of FLAC the original geomechanical modeling software, revolutionizes the

geomechanical engineering industry with the release of FLAC2D v9.0.

WWW.35Ce.015

Submit your industry news
for publishing today!

ASCE MEDIA KIT 2025 | 6
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ASCE | LIBRARY

Comprehensive
Transboundary Water

Quality Management... Water and...

CREATING A
SusTAINABLE FUTURE

Practical guidance for
engineers to solve
civil engineering issues

View the collection

Guidelines for the
Physical Security of

ASCE LIBRARY DIGITAL ADS

A faster, easier
way to work with
ASCE Standards

¥ AMPLIFY

Guidelines for
Operational Hail
Suppression Programs

SURMT  SUNSCRINE  RECOMMEND

Creating a Sustainable Future

ASCE usrary

Load and Resistance JOURNALS
Factor Design (LRFD)

for Pultruded Fiber...

BOOKSY  MAGAZINES v  AUTHORCENTER v  USERSERVICESV  TOPICS v

Journal of Géog'éqhhieal ang'ézoénviroﬁ'memal :

<
= )
iheering - ©.:
VIEW ALL STANDARDS > s LAY .
ASCE OPEN JOURNALHOME ~ CURRENTISSUE  ALLISSUES
MOST RECENT MOST READ MOST CITED
NEW Gold Open Access =

Journal covers topics

Technical Papers

View the
Helping engineers meet SDG goals and IIJA requirements (/i1

e |

across all disciplines

Robust Geotechnical Design of Piles Incorporating System Reliability

W Login/Register v

SUBSCRIBE

Learn more

Technical Papers

Engineering

Penetration Lengths of Agar Gum and Gellan Gum Used for Injection

Grouting into Porous Media at Different Pressures ASCE -

RESEARCH ARTICLES REVIEWS EDITORIALS
[ ———

Tochnical Papors | Nov 27,202
! Soil Slope Reliability Assessment through Bayesian Updating:

DIGITAL AD OPTIONS

Get in front of the right audience with 85,000 monthly impressions averaged across all ASCE Library
pages. Take advantage of this opportunity to target specific engineering disciplines.

MEDIUM RECTANGLE:
Size: 300 x 250 pixels

Ad placements Pricing*

LEADERBOARD:
SIZE: 728 x 90 pixels

ASCE Journal Leaderboard top Leaderboard Medium rectangle
bottom

Structural Engineering $1700 $1,400

Construction $1700 $1,400

Water $1,700 $1,400

Geo $1,400 $1100

Transportation $1,400 $1100

Management & Education $1,400 $1100

Ports $1,00 $800

Utilities $1100 $800

General & misc. $1100 $800 $800

*Ad placements are priced per month.
ASCE MEDIAKIT 2025 | 7



ASCE.ORG

BUILD YOUR BRAND, PROMOTE YOUR SERVICES, AND SELL YOUR PRODUCTS 24 HOURS A DAY!

71% browse from a desktop computer Average monthly page views: 737,898
28% browse from a mobile phone Average time spent on site: 2:02

(63% IOS; 37% Android) Average banner ad CTR 0.36%
Average monthly unigue visitors: 178,402 *Source Google Analytics, June 2023 - May 2024

DIGITAL AD OPTIONS

MEDIUM RECTANGLE: LEADERBOARD: BILLBOARD:

$900 per month $1,100 per month $1,400 per month
SIZE: 300 x 250 pixels SIZE: 728 x 90 pixels SIZE: 970 x 250 pixels
Average CTR: 0.20% Average CTR: 0.46% Average CTR: 0.59%

Interested in reaching a more targeted, academic focused audience? Ask us about advertising on
ascelibrary.org! For pricing and more information, please contact (703) 295-6439 or
email sales@asce.org.

FILE SIZES: For an image file, maximum 200K.

THE LADDER NEWSLETTER

The Ladder is a monthly newsletter created and File format: joeg, png, gif

sent exclusively to students and members 35 Size: 550 x 150 pixels
and under with the latest Society news, career Maximum file size: 200K
development opportunities, job postings, and

more.

Audience Open Rate Click-to-open rate Price per issue

45,000 students and younger 32% 12.21% $1100
members (domestic and
international)

ASCE MEDIA KIT 2025 | 8
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SPONSORED WEBINARS

47% 638 38

average attendance rate average registrants Countries participating
for live event on average
WHAT ASCE PROVIDES:

e Dedicated email from ASCE to our members e Opt-in for registrants to share their information
e The Civil Engineering Source 115,000+ daily with the presenter/sponsor

recipients (M-F) 130,000+ weekly recipients e Dry run one week prior to live event

(Friday only) » Ability for polling questions during the live
e Web banners ASCE.org — 4 to 6 weeks before event

the event Social media posts on ASCE's e Confirmation & 24-hour reminder emails sent

Twitter and Facebook pages to registrants
e ASCE's elLearning web page e Platform support, including day of

webinar description with link for registration * Archiving of webinar on our welbsite for a

— 4 to 6 weeks before the event period of one year

e Registration platform

‘ ‘ARMOROCK could not be more pleased with
our first ASCE webinar. We had more than 600
registrants from 15 countries. We were excited to
see the resulting level of awareness and the cost
to reach interested parties was a slam dunk. We
honestly had a hard time keeping up with the
dozens and dozens of questions coming at us.
What a great investment., ,

—ARMOROCK, webinar sponsor

ASCE MEDIA KIT 2025 | 9
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CONNECTIONS

Hiring a civil engineer for your organization? Here at ASCE, we're passionate about helping you build
your team. Let us connect you with our qualified network of over 150,000 civil engineers in the ASCE

community.

AUDIENCE GEOGRAPHY

283,000 133,000

monthly page monthly welbsite

77,000 15,000
registered searchable
users profiles
MOST SEARCHED TERMS

Planning &
Development

Utility Engineering

Surveying
& Geomatics

Structural
Engineering

Water Resources
Engineering

Construction
engineering

Earthquake engineering

Water, Wastewater
& Stormwater Engineering

Forensic Engineering

EMPLOYER BRANDING

Associate your brand with the nation’s oldest
engineering society - a trusted source of
research and knowledge for the world's leading
civil engineers. Get a fully branded Employer
Hub to broaden your organization’s core values
and messaging for a comprehensive, value-
based offering.

Engineering
Mechanics

2%

r Africa

15%

5% I

Europe

77%
Americas

*Source: Google Analytics 2023.

Aerospace Wind Engineering

Engineering Energy

Geotechnical Engineering

Engineering

Architectural

EmginEEring Coasts, Oceans,

) Ports and
Environmental Waterways
Engineering
Pipelines

TransportationEngineering engineering

STRATEGIC AND TARGETED ADVERTISING

ASCE Career Connections' recruitment
marketing packages are designed to connect
you with the most qualified civil engineering
candidates. Our community spans structural
and construction engineering, through

to pipelines engineering, surveying and
geomatics.

REACH PASSIVE CANDIDATES

Combine the power of a digital and ASCE print
campaign to expand your reach to experienced
candidates before they're actively jobseeking.
Plus, target top candidates on the world'’s largest

online journal collection, the Wiley Online Library.

ENHANCE YOUR WORKFLOW

Get expert recruitment support, whenever you
need it. Our dedicated Talent Solutions Managers
will help you find the right marketing strategy,
whether you have one vacancy or multiple. Take
advantage of our autopost packages for fully
automated, hassle-free job postings.

ASCE MEDIAKIT 2025 | 10



ASCE MEMBER?
D ASCE CONTACT US TO CLAIM

CONNECTIONS YOUR 20% DISCOUNT.

* Find the right candidate with more impactful recruitment advertising packages

* Connect with highly specialized candidates, thanks to a more advanced search engine

* Maximize your applications and your budget with support from our expert sales and
employer success teams

* Extend your reach to specialist engineers who may not be actively jobseeking

* Showcase your values and your employer brand with your improved employer profile

A AN A

p | |~ | - | | A |

"‘\'__ /’l \T_ // N J M ,/l
Practicing Specialist

Cur recommended package

for reaching expericnced, PE
for jobs, witl ala) ¢ licensed civil engineers, who
reach into the engineering are least likely to be actively
COMIMUNITY. jobsecking.
A straightforward ad with
your logo
Job featured on Career
. x
Connections home page
Highlighted in job search .
results
Anchored at the top of the
x x
job search results
Posted alongside relevant
o } X e
ASCE journal content
Posted alongside
engineering journals on the X x x
Wiley Online Library
Resume database access
x x X

30 Day Plan $655 m $765 @ $875 4985 m

60 Day Plan $765 @ $875 m $985 $1095 m

90 Day Plan $875 @ $985 m $1095 m $1205 @

Find your ideal candidate today!
Get started at employers.asce.org or email asceadvertiser@wiley.com

ASCE MEDIAKIT 2025 | 11
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HOHT

The official magazine of the ASCE's Geo-Institute, GEOSTRATA is trusted by professionals involved

GEOSTRATA offers you the opportunity to in the design and construction of such major
target your marketing message directly to geo projects as:

professionals. Published bimonthly, GEOSTRATA ¢ Commercial buildings
features articles written by and for geotechnical * Dams

engineers, and reaches the major engineering * Foundations

firms around the world. The magazine's more * Public buildings

than 10,000 readers include engineers, scientists, e Residential subdivisions
technologists, educators, and organizations * Retaining walls
interested in improving the environment, * Roads and highways
mitigating natural hazards, and economically * Stormwater
constructing engineered facilities. * Management systems

* Other subsurface projects

ABOUT GEOSTRATA READERS:

Our readers are involved in purchasing products and services:

Modeling software 54%

Soil stabilization 60%

Geotextiles 59%

Retaining walls 56%

GEOSTRATA readers pass along

2/3 of readers have read all
their copies—close to -|/3 reported

four of the last four issues of

sharing their copy with one or more
GEOSTRATA.

people, bringing the readership to

13,000+

Readers take action: in the past year, 3/4 of readers have been reading

more than 3/4 of respondents have GEOSTRATA for at least 3 years.
acted on advertisements they saw in

GEOSTRATA.

* Source: Harvey Research Organization, 2018 Reader Studies.
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WHY REBUILD WHEN REBUILDING AN INTERSTATE REUSING PIERS AT FOUNDRTION REUSE
YOU CAN REUSE? IN12 DAYS

GEOSTD !

ACCELERATED
CONSTRUCTION
& FOUNDATION

MITON-MADISON BRIDGE IN LONDON

JUNE//-JuLY 2024

‘ ‘ GEOSTRATA's editorial board
is pleased to announce that our
publication has won awards

from two organizations. The

first comes from the American
Society of Business Publication
Editors, which recognizes business
publications with awards for
editorial excellence. We received
an honorable mention for
magazine of the year, for overall
excellence in the category of nine
or fewer issues per year. This is a
big honor for a first-time entrant!

The second recognition stems
from the Association Media

& Publishing Excel Awards,
sponsored by the Software &
Information Industry Association.
GEOSTRATA received a bronze
award for the category of
“Dedicated Issue” for diversity and
inclusion initiatives.

A noteworthy factor in
GEOSTRATA's selection for both
awards was the exclusive focus of
the November/December 2020
issue on inclusivity and diversity
in the geotechnical engineering
profession. Congratulations to
everyone who contributed to or
worked on this issue!”

2025 ADVERTISING RATES

Size/Position 1x 3x 6x

Cover 4 4,855 4,610 4,345
Covers2 &3 4,540 4,305 4,085
Full page 3,405 3,320 3,230
2/3 page 3,150 3,085 3,005
1/2 page 2,980 2,925 2,830
1/3 page 2,520 2,490 2,435

Attention Geo-Institute Organizational Members:
Ask your advertising representative about special rates!

2025 EDITORIAL PLANNER

Issue Editorial Focus

FEB/MAR

AD CLOSE 12/6/2024
MATERIALS DUE 12/20/2024
IN-HOME ARRIVAL 1/24/2025

Unsaturated Soil

APR/MAY

AD CLOSE 2/7/2025
MATERIALS DUE 2/21/2025
IN-HOME ARRIVAL 3/27/2025

Geo-history &
25th Anniversary Issue

JUN/JULY
AD CLOSE 4/11/2025
MATERIALS DUE 4/25/2025
IN-HOME ARRIVAL 5/28/2025

Mine Waste
Geotechnics

AUG/SEP

AD CLOSE 6/13/2025
MATERIALS DUE 6/27/2025
IN-HOME ARRIVAL 7/28/2025

Earthfill Dams

OCT/NOV

AD CLOSE 8/8/2025
MATERIALS DUE 8/22/2025
IN-HOME ARRIVAL 9/26/2025

Coastal and Near-shore
Geotechnics

DEC/JAN

AD CLOSE 10/10/2025
MATERIALS DUE 10/24/2025
IN-HOME ARRIVAL 11/26/2025

Foundations for Supertall
Structures

ASCE MEDIAKIT 2025 | 13



AVERAGE CIVIL $113.316 50
ENGINEERING READER ~ #emoemis oo

personal income

Works for a firm
-I 7years of being that employs
an ASCE member 6
4,72
JOB TITLES

Structural Engineer 9%
Presidents / Owners 10%

Project / Senior Project Engineer 10%

Project Manager / Senior Manager (QERASE

Civil Engineer/ 17%
Senior Principal Engineer

THE AVERAGE ORGANIZATION'S
BILLINGS AND SCOPE

Total estimated gross annual

Private projects billings, contract value, or

budget for 2018 was
Govemmgntal 58%
projects

$242.7 vition

* Source: Harvey Research Organization, 2018 Reader Studies.

ASCE MEDIA KIT 2025 | 14



PURCHASING POWER ACROSS ALL DISCIPLINES.

o 77% of Civil Engineering readers work on
roads and highways

e 73% work on stormwater management
« 66% work on bridges

« 62% work on water/sewer pipe systems
« 62% work on utilities

e 61% work on sewers

« 61% work on transportation systems

PROJECTS SPECIFIED:

e Drainage Systems 60%

* Pipes 59%

* Road / highway components 55%
e Poured-concrete products 54%

* Retaining walls 51%

* Soil stabilization 50%

« Geotextiles 49%

CIVIL ENGINEERING PROVIDES A CREDIBLE, PRODUCTS SPECIFIED:
RESPECTED ENVIRONMENT FOR YOUR BRAND.

e CAD software 78%

* 97% of respondents feel that Civil Engineering  « Computers 72%

provides reliable information from credible .
authors s Printers 66%

» 95% of readers cite Civil Engineering as useful e Plotters ©61%

to engineering professionals . o
» Almost a third of readers cite Civil Engineering * Photocopiers 9%

as the ONE publication that provides the « Vehicles 57%
most useful information about products and : . .
* Seminars / webinars for professional
manufacturers
» The average Civil Engineering reader reads 3 development 55%

out of 4 issues, and spends 30 minutes to 2
hours reading each

 As a result of seeing ads in Civil Engineering, * Modeling software 52%
85% of readers bought products or services,
visited an advertisers' website, saved an ad/
article for future reference, or routed the ad to
others

» The average number of Civil Engineering
readers is 2.1, comprising a total potential
reading audience of 154,350

* Source: Harvey Research Organization, 2018 Reader Studies.

s Project management software 54%

* Computer network software 50%

ASCE MEDIAKIT 2025 | 15



MORE THAN CIVIL ENGINEERING 2025 GENERAL DISPLAY RATES
250 INDUSTRY Size/Position 1% Zx 6

Cover 4 10,680 10146 9,612

AWARDS Cover2&3 9,790 9,301 8,81
FOR GRAPHIC DESIGN Full page 8,900 8,455 8,010
AND EDITORIAL 1/2 page 5,785 5,496 5,207
EXCELLENCE FROM 1/3 page 4,272 4,058 3,845
1/4 page 3185 3,026 2,867

ASBPE, TABPI,
Agency commission 15% of gross billing allowed to recognized
AND APEX advertising agencies on display space, color, and preferred
position charges.

CIVIL ENGINEERING 2025 EDITORIAL PLANNER

In addition to the content listed below, Civil Engineering includes in-depth feature articles every
other month written by civil engineers for civil engineers on significant projects around the world.

Civil Engineering Topics Deadlines

Advertorial close 11/1/2024
Ad close 11/8/2024
Materials due 11/22/2024
In-home arrival 12/27/2024

JAN/FEB Bold Engineering

Advertorial close 1/3/2025
Ad close 1/10/2025
Materials due 1/24/2025
In-home arrival 2/27/2025

MAR/APR The Bridge Issue

Advertorial close 3/3/2025
Ad close 3/7/2025
Materials due 3/21/2025
In-home arrival 4/25/2025

MAY/JUN Coasts, Ports, and Rivers, Oh My!

Advertorial close 5/2/2025
Ad close 5/9/2025
Materials due 5/23/2025
In-home arrival 6/26/2025

JUL/AUG Urban Planning

Advertorial close 7/2/2025
Ad close 7/11/2025
Materials due 7/25/2025
In-home arrival 8/25/2025

SEPT/OCT Electrical Transmissions

Advertorial close 8/25/2025
Ad close 9/12/2025
Materials due 9/26/2025
In-home arrival 10/28/2025

NOV/DEC Energy
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CIVIL ENGINEERING CLASSIFIEDS

The Civil Engineering classified and advertising
marketplace is where more than 71,000 civil
engineers turn for the human resources,
products, and services they need to design
and build the world'’s infrastructure.

Nondisplay Civil Engineering Classified Advertising Rates

No agency commission for non-display ads. Legal notices
and proposals take the column-inch rate. 5% discount
for multiple insertions.

TANDON SCHOOL
OF ENGINEERING

NYU

of Civil The D of

and Urban Engineering (CUE) at the NYL! Tandon Schaol of
E i fora ts track faculty
pessition in the area of construction sutomation. Particutar
interest will be in candidates who work at the frantier of
heir flgidl towands enhancing e design, construction,
delivery, and opesation of the inrasiructisre systems

and the built environment through robotics, artificial
Intelligencs (Al), digital twins, sensing. informatics,
husman-technology collaboration, safety and evgy

Civil and Uiban Engineering (CUE) at the NYL Tandon
School of Engineeting invites applications for a tenure-
track fagulty position in the area of Evviennmental
Engineering. Partioular intenest will be in candidates
with expertise in the design of innovative physical
chemical processes for the treatment of reuse of water
and/or the fote of Bng

In maturad and engineered syitems, emaronmental

x . digital fabrication. and
green 1echnologies in construction, and cyber-physical
systems. The complete description and application sre o
Intarfolio. Applicants should cleary articulate haw they
will develop o robust, axternally funded reseasch program,
theeir work will achsove synergy with existing construction
taculty research areas, and they wil create opportunities

of other waste streams, of related Helds. The complate
description and application are on Interéolia, We seek
indivicusts who have, or have the polential to develap,
a strong record of scholarshep, mentoring, leadership,
teaching and Curricular inncwation, Candsdates will
contiibuti to the xpansion of the emvironmental
enginesring program at NYU Tandon, as well as the

, rESDUCe recovery from wastewates

with existing centers of ressarch st NYU (.., C2SMART,
CUSP. Rabatics, eic.). Please submit all application
materials electronically through Interfolio: it/ /apaly.
interfolio.com/ 132527

sehool-wide Sustainable Enginesring Indtiative. Please
submit all application materials slectronicatly theough
Interfolio: httn:// apply.interfolio.com/ 1 32606

CIVIL ENGINEER: M.F/8-5/ 40k /wh. Apply
knowledge of transportation engineering to
complete design concept reparts, traffic impact
studies & safety plans; assist w/propasals &
budgets; prepare designs, incl. intersection
geometric design, signage & fine marking drawings,
wrafiic control plans, raffic signal design & site

g AutaCAD & Civil 30; develop & maintain
ulation modets & saftware taols sing
stro & Synchiro to simulate traffic behavior
& eval. sltemats scenasios; apply statistical
analysis technigues & software (R, Spas) for traffle
dota analysis, forecasting & crash data analysls

to determine crash patiems, rends & hot spots;
optimize traffic signal operations & analyze traftic,
incl. signalized crossings, roundabouis, erban
srteriais & freeway segments, using modeling togls
(Synche, HCS & TranSync). Req.: M.5. In Civil
Engineering. Submit resume w/ad copy to: Mike
Blankenship, Greenhight Troffic Engineering. LLC,
14050 N. 83rd Ave., Ste. 290, Peoria, AZ 85381,

ASCE MENTOR MATCH

Be a mentor.

Virtually.

L ANGINETRIN

BASIC LINE ADS (POSITIONS AVAILABLE,
UNIVERSITY POSITIONS AVAILABLE, ETC.):

$265 per column inch. One inch minimum;
billed by the half inch. Approximately 360
characters and spaces per column inch. Set in
straight paragraph format. Add your logo for
only $370!

ENHANCED LINE ADS:

(Eye-catching option!):
$265 per column inch, plus an additional $320
for the Special Enhancement.

* Increased size
e Larger section in bold with a box/border
around the ad

CAREER CONNECTIONS PRINT AND ONLINE

Any recruitment classified ad will also appear
on the ASCE Career Connections website for
the months of publication at no additional
charge. For an additional $200, the ad will

be placed online upon confirmation of
placement and will run through the month of
publication.

Your ad will appear in our Career Connections
jobs database at careers.asce.org.
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DISPLAY AD MECHANICAL SPECS GEOSTRATA

« PUBLICATION TRIM SIZE: 7.875" x 10.875"

« BLEED: add .125" on all four sides of ad

+ LIVE AREA: deduct .25" from trim size,
all four sides

SlpEee Size Width x  Height

Spread bleed 16.1875" X 11.125"
Single page bleed 8.125" x  11.125"
Single page non-bleed 7.375" X 10.375"

2/3 page vertical 4.5625" X 10"

1/2 page island 45625 x 75"

1/2 page horizontal 7" X

1/3 page square 45625" X

21875  x 10"

1/3 page vertical

— Spread bleed — ]

1/3 page
square

1/3
2/3 page vertical page

vertical

E“"Single page non—bleed~~é
freemeee Single page bleed --------

INSERTS

e For rates on inserts, email sales@asce.org
* Number of preprinted inserts to
be supplied should be confirmed
by your ad representative. Inserts
can be bound in or tipped in. Email for
production specifications before
proceeding.

GENERAL

Contracts, insertion orders, correspondence,
special requests, proofs, and copy should

be sent to your ad representative

or sales@asce.org.

1/2 page
island

1/2 page horizontal
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DISPLAY AD MECHANICAL SPECS CIVIL ENGINEERING

+ PUBLICATION TRIM SIZE: 7.875" x 10.875"

+ BLEED: add 125" on all four sides of ad

+ LIVE AREA: deduct .25" from trim size,
all four sides

— Spread bleed —

1/2 page
vertical

1/2 page horizontal

Width

Dimensions

E~~Single page non-bleed

feemone Single page bleed -

INSERTS

e For rates on inserts, email sales@asce.org
* Number of preprinted inserts to
be supplied should be confirmed
by your ad representative. Inserts
can be bound in or tipped in. Email for
production specifications before
proceeding.

x  Height
Spread bleed 16.1875" X 11.125"
Single page bleed 8.125" X 11.125"
Single page non-bleed 7.25" X 10.25"
1/2 page horizontal 6.75" X 45"
1/2 page vertical 325" x 9"
1/3 page horizontal 6.75" x 225"
1/4 page 325" x 45
1/4 page
1/3 page horizontal squiare

GENERAL

Contracts, insertion orders, correspondence,
special requests, proofs, and copy should
be sent to your ad representative

or sales@asce.orq.
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ASCE

AMERICAN SOCIETY OF CIVIL ENGINEERS

American Society of Civil Engineers
1801 Alexander Bell Drive
Reston, VA 20191
703-295-6439
sales@asce.org
www.ascemediasales.org

All media and event sales are subject to ASCE's terms and conditions.
To review, please visit www.ascemediasales.org/terms-conditions.
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